BROADBAND
TARGETS

Making broadband
policy universal

By 2015, 60 per cent of developing
countries should include
broadband in their universal
access/service definitions

Making broadband affordable
By 2015, broadband should cost
5 per cent or less of monthly
income in developing countries

Connecting homes
to broadband

By 2015, 40 per cent of
households in developing
countries should have
Internet access

Getting people online

By 2015, Internet user
penetration should reach

60 per cent worldwide,

50 per cent in developing
countries and 15 per cent in LDCs

BROADBAND
GCOMMISSION
FOR DIGITAL
DEVELOPMENT




